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1. General

i) Introduction

Anthem Sports and Entertainment Inc. (the “Company”) is pleased to publish our second Progress Report under the Accessible Canada Act following the release of our initial Accessibility Plan in 2024.  

This report marks our commitment to creating an inclusive, barrier-free environment for our employees, stakeholders, viewers, and audiences.

We believe accessibility is an important ongoing initiative, and this Progress Report reflects the steps we have taken over the past year to enhance accessibility across our organization. As we embark on this multi-year process, we will continue to identify, remove, and prevent barriers to accessibilities so our stakeholders and clients can fully engage with and benefit from our services.

Anthem is a global media company that creates, acquires and distributes content targeted at passionate communities of sports, games, music, movies, and more. Our vision is to be the best company in the world at tapping into peoples’ passions and connecting them with their communities. Our mission is to connect people to their communities through relevant, authentic and compelling entertainment and media experiences.

In Canada, the Company operates GameTV, Fight Network, Game+ and Hollywood Suite. Game TV is a Canadian channel specializing in game-related programming such as game shows – both new and old, competition-based shows, reality series, inhouse produced docuseries and movies. Fight Network is a premier 24/7 combat sports network covering combat sports. Game+ is the home to fast-paced live action sports plus the best wagering, fantasy sports, esports and millennial sports content. Hollywood Suite operates four exclusive HD channels: HS70s, which show movies from the 1970s and prior, HS80s&90s, HS2000s, and HS2010+.

Our programming speaks to the many voices of Canadians. The services mandate is to provide an entertaining, inclusive and barrier-free experience for all Canadians. 




ii) Anthem Sports & Entertainment Contact Information, Feedback Process and Alternative Format Requests

Accessibility Feedback Process

The Company is committed to providing excellent customer service and welcomes customer input to improve the accessibility of our facility and/or services.

To request a copy of the Plan in an alternate format, or to provide feedback on accessibility at the Company, please contact:

By mail or in person:
25 York Street, Suite 1810,
Toronto, ON M5J 2V5
Attention: Quincy Raby – Accessibility Chair  

By email
hr@anthemse.com
qraby@anthemse.com

We will acknowledge all feedback within two business days and will thereafter provide a timeframe for resolution or redress. The Company will follow up with any required action within the timeframe noted. Information on this feedback process will be readily available and will include information about what actions are required to be taken after feedback is received. The feedback may consist of a suggestion, compliment or complaint relating to the accessibility of our facilities and/or services. We will consult the individual providing the feedback to determine what is the most accessible or appropriate alternate format or accessible communication support. For individuals that would like to remain anonymous please do not include your email or any other contact
information in your feedback letter or form.

We welcome your feedback. Let us know how we're doing on meeting your
accessibility needs — and how you think we could improve.

Anonymous Feedback
If you prefer to remain anonymous, please do not include personal details like your name or contact information in your communications with our organization. Any personal information you provide will remain confidential unless you explicitly consent to share it with others.

Our Commitment
Anthem is committed to ensuring equal access and participation all people. We are committed to treating people with disabilities in a way that allows them to maintain their dignity and independence. We believe in integration, and we are committed to meeting the needs of people with disabilities in a timely manner. We will do so by removing and preventing barriers to accessibility.

2. Accessibility Priorities – Section 5 of the Accessible Canada Act

The purpose of the Accessible Canada Act is to allow all Canadians, especially Canadians with disabilities, to live in a country without barriers to accessibility by 1 January 2040. 

Section 5 of the Accessible Canada Act identifies the following areas where the identification, removal, and prevention of accessibility barriers must be pursued:

1. Employment
2. The built environment
3. Information and communications technologies
4. Communications other than information and communications technologies
5. The procurement of goods, services, and facilities
6. The design and delivery of programs and services
7. Other areas designated under regulation, such as conditions of licence for broadcasters.

The following portions of our Accessibility Plan address these priority areas of accessibility. 
1. Employment
Anthem is committed to building an inclusive and accessible workplace with an equal opportunity environment. We continued to focus on inclusivity in our hiring, retention, and promotion practices. 

We will continue to refine our approach by regularly reviewing our employment practices, identifying opportunities for improvement, and engaging with employees to ensure a welcoming, accessible environment. 

Actions taken:
· We continue to work on providing a safe, welcoming and inclusive environment for all. This year we sent out an anonymous accessibility survey for all employees across Anthem Canada to get a fresh understanding of staff needs and desired actions.

· The VP Operations of Hollywood Suite’s role now encompasses Anthem’s operations, and as such, continues to drive the Accessibility mandates on behalf of the organization.

· All job postings are offered across a wide variety of platforms, and all postings are offered in easily read and digested formats suitable for screen readers. Our interview processes are flexible and can be in-person or remote depending on the role.

· We continue to review and update Anthem’s policies, procedures, guidelines and practices related to accessibility. 

· We continue to assess the accessibility training needs of all departments, particularly those that have a direct impact on accessibility. Anthem is naturally inclined towards accessibility and inclusivity both behind and in front of the screen. Our Accessibility committee has expanded to include members across Operations, Production and HR, with a focus across internal communications and workflows, and on-air integration for viewers experiencing challenges related to sight and hearing. 

· All departments focussed on Production, Communication (Marketing, Graphics) or Operations lease with the Accessibility Committee for any new initiatives or launches to ensure accessibility is being considered and that mandates are being met. 

· This past spring, Anthem circulated an elective, anonymous staff survey regarding accessibility to get a better idea of needs across our workforce. The consensus from this report was that our staff is comfortable reaching out about accommodations. We will continue to keep an open dialogue with staff.

2. Built Environment
Anthem is committed to creating an accessible and inclusive physical environment, ensuring that stakeholders can navigate and use our facilities independently and with ease. 

Anthem is a hybrid workplace, with most non-essential on-site roles still working remote 60%-80% of the time. Both our corporate office at 25 York Street and our Network Operations Centre in Liberty Village are 100% physically accessible spaces, including door sensors, barrier-free wheelchair and assisted mobility device spaces, adjustable desks and accessible common spaces. We regularly check in with remote staff to ensure their ergonomic and accessibility needs are met. 

As we move forward, we will regularly assess our built environment to ensure it meets evolving accessibility needs. We remain dedicated to identifying, preventing, and eliminating barriers in our facilities to foster a truly inclusive and accessible workplace.

3. Information and Communication Technologies (ICT)
Anthem is dedicated to ensuring that our employees, customers, and stakeholders have access to information and communication technologies, regardless of their abilities. During the first year of our Accessibility Plan, we focused on improving accessibility across our channels and online.

All content offered on our linear and online properties are Closed Captioned, and 100% of in-category content offers Descriptive Video. We continue to work with vendors on expanding out DV offerings and ensuring our CC is best-in-class for both live and library content. 
  
We will continue to assess and enhance our ICT accessibility, regularly reviewing our policies, platforms, and tools to ensure they remain aligned with best practices and the evolving needs of our employees and audience. We are committed to fostering an inclusive digital environment that promotes equal access. 

The Company will continue to audit the Company’s policies and procedures as they relate to accommodating requests for the use of accessible technologies. Our most recent survey indicated that the staff feels comfortable asking for accommodations when required, and we continue to look at the built and remote environments to consider further accessibility offerings rather than people having to ask. 


4. Communication, Other Than ICT
Anthem is committed to ensuring that both internal and external communications are accessible, inclusive, and reflective of the diverse needs of our audiences, employees, and partners. 

Actions taken:

· Employees are encouraged to ask their managers for alternate document formats as needed. External stakeholders and employees who do not wish to reach out to their manager are directed to our anonymous Accessibility Feedback form on the website.

· The adoption of universal design principles and best practices in all internal and external communications wherever possible

· Our communications teams are versed in accessible media formats, use of fonts and inclusive materials for distribution


5. Procurement of Goods, Services, and Facilities
Anthem is dedicated to ensuring that accessibility is a priority in the procurement of goods, services, and facilities. Wherever possible, Accessibility is considered regarding purchasing products and services for both organizations.  


6. Design and Delivery of Programs and Services
Anthem is committed to ensuring that our programs and services are designed and delivered with accessibility at the forefront, allowing for diverse needs to be met. 

We regularly review and assess how programming content licensed for our broadcasting service(s) may be more accessible for audiences, and ensure that the programming is committing to best practices and standards for DV, IDV and CC. 

We continue to review the possibility of offering ASL and described video on non-
live event programming and any other technologies that enhance program viewership for people with disabilities. Wherever possible, we prioritize live events and specials that include ASL as a broadcast option, such as National Day of Truth and Reconciliation which includes on-screen ASL.  

7. Transportation
Neither Hollywood Suite or Anthem provides transportation services, and as such, no barriers were identified or actions required in this area under our Accessibility Plan.
8. Licence Conditions and Requirements Under the Broadcasting Act
The Canadian Radio-Television and Telecommunications Commission (CRTC) regulates and supervises broadcasting in Canada. As such, the CRTC requires broadcasters to comply with certain accessibility requirements, such as closed captioning, described video and audio description of audiovisual content. 

As required by section 42(1) of the Accessible Canada Act, we have set out a list applicable conditions and requirements that Hollywood Suite adheres to under pursuant to our broadcasting licence(s) that ensure accessibility of our broadcasting services. 

Hollywood Suite and Anthem are bound by all the conditions of license listed under the Broadcasting Regulatory Policy CRTC 2016-436, including those listed under Accessibility, pt. 44.  

We strive to meet and exceed these requirements as part of doing business and look forward to finding ways to further improve our offering. 

This year, we worked through the IBG Accessibility Committee’s counsel with various organizations representing disabled communities including 2 consultations with Accessible Media Inc. (AMI) and a group of 4 individuals living with disabilities including representatives from the Broadcasting Accessibility Fund, the Alliance for Equality of Blind Canadians, People First Canada and the Neil Squire Society. 

3. Consultations
In alignment with the principles of the Accessible Canada Act, Hollywood Suite and Anthem conducted both internal and external consultations to gather valuable feedback on our progress in implementing the Accessibility Plan. These consultations allowed us to engage directly with employees, stakeholders, and external organizations to ensure that accessibility remains a central focus in our ongoing efforts. 

1) Internal Consultations 
We continue to encourage open dialogue about accessibility and actively seek input from employees on their experiences. This year we rolled out a confidential, optional Accessibility Survey to all staff to gather feedback. Approximately 60% of the staff responded, and feedback was generally positive. We use this as a roadmap for the upcoming year in consultations with staff and will formulate feedback into future plans to address any shortfalls and ensure needs are being met.  

2) External Consultations

Accessible Media Inc. (AMI) Presentations 
January 12, 2026 

Date: January 12, 2026
Time: 11:00 am - approx. 11:45 am EST. 
Presenter: Brenda Grape, Vice President, Human Resources, Accessible Media Inc. (AMI)

1. AMI’s Internal Accessibility Practices

A. Overall Practices – Accessibility Advisory Committee 
AMI takes additional proactive steps to ensure accessibility across all aspects of its operations through ongoing audits and accessibility-first practices. This includes regularly auditing websites, applications, documents, and internal systems, as well as reviewing in-person and social events to ensure they are physically accessible and inclusive of all employees. HR training focuses on building awareness of both visible and invisible disabilities and reinforcing habits that make accessibility a consistent, embedded part of everyday workplace practice rather than an afterthought. For example, AMI promotes the use of plain language to support comprehension across a range of disabilities, including neurodivergent and invisible disabilities.

AMI noted that Accessibility Standards Canada has recently published standards on plain language and accessibility and artificial intelligence, intended to support organizations in developing accessible policies and practices. Plain language is not about oversimplifying content, but about presenting information clearly and in context so it is accessible to individuals who may require additional time or support to understand it. The prevalence of invisible disabilities was highlighted, noting that these can include mobility-related limitations such as difficulty turning doorknobs, reaching overhead or to the floor, standing for extended periods, or walking long distances. Understanding these varied disability experiences is a key focus of AMI’s approach and informs how the organization designs workplaces, communications, and interactions.

AMI is also supported by an internal Accessibility Advisory Committee, composed entirely of volunteer employees, more than half of whom have lived disability experience. The committee focuses on workplace accessibility and provides ongoing guidance on policies, accessibility plans, training, feedback processes, and internal tools, systems, and software. This committee assesses not only whether systems meet accessibility standards, but whether they are usable and efficient in practice with an emphasis on user experience. 

The Advisory Committee is composed of volunteer employees and meets on a quarterly basis, with additional meetings convened as needed for specific projects, such as the development of the Disability Language Guide, which provides evolving guidance on respectful and appropriate language. 

B. Accessibility Training
AMI regularly engages Accessibility Services Canada to provide specialized accessibility training for staff. This external provider offers a range of live seminars and online courses covering topics beyond document accessibility, including websites, graphics, video content, social media, and mental health. AMI requires employees to complete at least one external accessibility course annually, selecting training that aligns with their role and responsibilities. AMI emphasized that this approach offers strong value and practical, applied learning, including nuanced skills that go beyond basic compliance and ensure documents and materials are genuinely usable in practice. 

C. How AMI Supports Remote Employees
AMI supports employees who work entirely remotely by applying its accessibility and workplace policies equally to home-based work environments. Remote employees participate in AMI’s internal Accessibility Advisory Committee, ensuring that remote work considerations are integrated into policy development and review. AMI assesses remote work through an accessibility lens by auditing home-based work environments where appropriate, and ensuring that all tools used by remote staff, including documents, websites, applications, and email communications, are accessible.  

D. Accessible and Inclusive Event Planning
AMI treats event planning as a critical component of accessibility and inclusion. When planning in-person events, the organization considers not only physical accessibility for individuals using wheelchairs or other mobility devices, but also the usability and comfort of the space for people with a range of disabilities, including those who are blind or partially sighted or who have mobility limitations that may not be immediately visible. This includes ensuring sufficient space for movement, avoiding furniture that is difficult to navigate (such as high tables or very low seating), and providing seating options that accommodate different physical needs. Brenda emphasized that many accessibility barriers arise from common design assumptions and that inclusive event planning requires attention to these details. To support this work, AMI also uses external training, including an event planning course offered by Accessibility Services Canada, which provides practical guidance and checklists for planning accessible events.

E. Work Placement, Apprenticeship, and Early Talent Programs
AMI launched its work placement program in 2016, initially as an internship initiative for post-secondary students with disabilities across a range of departments, not limited to production. Several early participants transitioned into permanent roles, demonstrating the program’s effectiveness as a pathway to employment. The program later expanded to include paid apprenticeships focused on production and content development, designed to support individuals with acquired disabilities or those changing careers. These apprenticeships typically run for six to eight weeks and provide hands-on experience across programming, production, audio, and content development. In recent years, participants in the apprenticeships have successfully pitched story ideas that have been greenlit for broadcast.

In addition to internships and apprenticeships, AMI operates a job-shadowing program for high school students with disabilities, offering week-long placements that introduce students to careers in media, programming, and content development at an early stage. Recruitment for these programs is supported through active outreach to colleges, universities, and disability-focused organizations, as well as ongoing networking and promotion through AMI’s careers channels. AMI typically supports approximately ten placements per year and continues to explore opportunities to expand the program, including the development of management-level placements.

2. AMI’s Research Panel
AMI maintains a large external research panel comprised of approximately 3,600 Canadians with disabilities, with representation in both English and French. The panel is administered through an external consulting firm and is managed in collaboration with AMI’s marketing department. Panel members are recruited through on-air broadcast promotions, paid social media campaigns, AMI’s website and newsletters, partner organizations, and word of mouth, with ongoing efforts to grow and refresh the panel. Individuals interested in participating complete an intake questionnaire and are matched by the consulting firm to relevant research activities.

The panel is used primarily to support content development and production decisions. Research activities include idea testing for new programming concepts, audience feedback on existing shows, and evaluation of different approaches to described video, including comparisons between traditional described video and integrated described video. The panel is also used for broader brand awareness and audience research, as well as rapid “quick response” surveys to inform timely programming decisions. AMI is currently exploring whether this panel could be offered as a research service to external organizations in the future.


3. Artificial Intelligence and Accessibility
AMI is closely monitoring the development of artificial intelligence in the accessibility space, while taking a cautious and principled approach to its adoption. Currently, AMI is not relying on AI-based tools for closed captioning, as accuracy remains critical, and described video continues to be treated as a creative process that requires human judgment and lived-experience insight. AMI’s existing described video standards and guidance remain in effect, and any exploration of AI-assisted approaches is ongoing and not yet meeting AMI’s quality standards. AMI emphasized that when considering AI tools, organizations must ensure the tools themselves are accessible and that people with disabilities are actively involved in advising on, testing, and evaluating their effectiveness in real-world use. As with other accessibility technologies, AMI prioritizes user experience and practical usability over technical compliance alone.


Accessible Media Inc. (AMI) Presentations 
March 5, 2026 

Date: March 5, 2026
Time: 11:00 am- 12:00 pm EST
Presenters: Em Williams (Media Accessibility Supervisor, AMI) and Angela Eechaute (Senior Scheduling & Compliance Coordinator, AMI)

Summary of Accessibility Accessible Media Inc. (AMI) Presentation

The session focused on AMI’s approach to programming accessibility, with emphasis on described video (DV) and integrated described video (IDV). 

Em Williams introduced her role as Media Accessibility Supervisor focused on AMI TV and training production companies on IDV. She also noted a side research project on how AMI could implement American Sign Language (ASL) and Langue des signes québécoise (LSQ) more broadly, including consideration of potential impacts across disability communities.

Angela Eechaute introduced her role as Senior Scheduling & Compliance Coordinator, describing responsibilities including program management, CRTC compliance reporting, and scheduling over 8 thousand hours of programming per year, maximizing inventory and ensuring conditions of licence are met.

1. AMI services, distribution, and evolution of focus
AMI is a national media company focused on entertaining, informing, and empowering Canadians with disabilities through original content created by people with disabilities. AMI’s services referenced included AMI TV (English), AMI-télé (French counterpart), and AMI-audio, and AMI Plus (AMI’s streaming site).

It was explained that when AMI first started, CRTC requirements for described programming were limited (characterized as two hours of original described programming per week and two hours of repeats). Later mandates requiring much more described programming in prime time for many categories was highlighted.

AMI TV’s schedule is predominantly original production (Angela described it as 98% original; about 2% acquired programming). They described a strategic shift from mainly describing others’ programs to creating AMI’s own programming for its audience, including increased emphasis on people with disabilities both in front of and behind the camera.

2. Described video (DV): overview, limits, and quality considerations
Em defined described video (DV) as narration that describes relevant visuals (e.g., location, characters, action, text on screen). She noted DV is added after a production is fully packaged and is typically delivered as a separate audio track that, unless you’re watching AMI, must be activated.

Em summarized high-level DV best practices from AMI’s text specifications, including that DV should: 
i) Follow industry best practices and standards; 
ii) Be clear and understandable; 
iii) Not overlap or overpower dialogue; and accurately describe relevant visuals and on-screen text;
iv) She emphasized relevance is context-dependent and involves judgment.

3. Integrated described video (IDV): definition, production approach, and examples
AMI defined integrated described video (IDV) as a method of creating highly descriptive content where key visual elements are integrated into the original production. They described IDV as engaging and creative, and distinguished it from traditional DV by noting it is not added later as a separate track but incorporated into the production’s audio and scripting.

AMI explained the intended outcome as: if an IDV program’s audio track were separated and released as a podcast, a listener should be able to follow the story and receive necessary information. IDV requires understanding across production roles (on-camera, editorial, audio, etc.) and can be enhanced by soundtrack and dialogue choices.

AMI uses IDV in almost all original productions, and applies IDV principles to promos, ensuring calls to action are narrated and clips are chosen to stand alone.

4. Sign language (ASL/LSQ)
AMI provides ASL for an annual comedy show (Halifax Comedy Festival) both in-theatre and on the broadcast but observed limited in-theatre uptake and identified lack of ASL promotion as a possible factor.



5. Closed captioning, subtitles, and transcripts
AMI summarized their approach to pre-recorded captioning from AMI text specifications, including pop-on captioning style, best efforts to include all spoken dialogue, and inclusion of lyrics/sounds/noises. Practical constraints were noted when speech is too fast or there are too many speakers, which may require omission to preserve readability timing.

AMI Plus was described as a workflow where the caption file is used as the transcript (via a transcript button). If content has subtitles that are not included in the caption file, those subtitles will not appear in the transcript, so AMI includes subtitled on-screen text within the caption file to ensure it appears in the transcript.

6. Live captioning: NER model for accuracy evaluation 
AMI described a live captioning evaluation process referred to as the “NER model” used to assess live caption accuracy. Broadcasters evaluate, each month, two 10-minute clips chosen at random and calculate accuracy by deducting errors. N stands for number of words, E is addition errors, and R as recognition errors. The evaluation is performed line-by-line with varying severity depending on impact on meaning. The CRTC target is a 98% accuracy rate for English live content.

AMI noted some IBG members have live programming and Fight Network and Game + at Anthem were referenced. 

Panel of Four Individuals Living with Disability Consultation
On Zoom Platform
28 April 2026 

Date of consultation: 28 April 2026
Time: 4:00-5:30pm EST. 
Presenters: Alena Wickware-Guay (Director of Projects, Research and External Relations at the Broadcasting Accessibility Fund), Marcia Yale (National President of the Alliance for Equality of Blind Canadians), Donna Brown (President of People First of Canada), and Gary Birch, (Executive Director at the Neil Squire Society).
Anthem participated in a consultation session with four individuals living with disabilities representing organizations consisting of the Broadcasting Accessibility Fund (BAF), the Alliance for Equality of Blind Canadians (AEBC), People First of Canada, and the Neil Squire Society. The panel brought together perspectives from individuals with lived experience relating to blindness and low vision, hearing loss, intellectual and developmental disabilities, and physical disabilities requiring assistive technologies and adaptive supports. The session included discussions from the panelists about their lived experiences with disability and was structured around specific questions which gathered feedback on the areas of employment, broadcasting accessibility (including described video, closed-captioning, and integrated described video), communication practices, built environments include remote work, and assistive technology. 
The discussion highlighted the importance of normalizing accessibility conversations in the workplace by creating environments where employees feel comfortable discussing accommodation needs without stigma or fear of negative consequences. Additional best practices included the use of plain language in workplace, providing materials in accessible formats in advance of meetings, and conducting usability testing with persons living with disabilities to help identify barriers within digital systems and communications tools. 
The session also included discussions regarding barriers associated with described video and closed captioning in television broadcasting, accessibility considerations in digital and physical workspaces, and challenges related to assistive technologies and compatibility with broadcasting systems. Panelists emphasized the importance of integrating accessibility features into broadcasting and workplace practices from the outset, rather than relying solely on retroactive accommodations or post-production solutions. Recommendations included ensuring digital systems are compatible with assistive technologies such as screen readers, considering acoustic design and wayfinding within physical workspaces, maintaining accessible remote work and virtual meeting environments, and incorporating accessibility testing into technology and platform development. Panelists also stressed the value of direct consultations with persons living with disabilities and noted that accessibility improvements often benefit all users, whether they are living with a disability, by supporting clearer communication and more inclusive workplace and audience experiences.
Donna Brown, President of People First of Canada, introduced the organization as a national, member-led advocacy body representing individuals labeled with intellectual or developmental disabilities. She emphasized its focus on advancing human rights, citizenship, and inclusion, grounded in principles such as “nothing about us without us.” Donna highlighted the organization’s role in peer support, leadership development, and advocacy, as well as its alignment with the United Nations Convention on the Rights of Persons with Disabilities and the Accessible Canada Act. She identified key priority areas including community living, legal capacity, inclusive education, employment, and standard of living, and noted a particular focus on plain language and inclusive participation.
Alena Wickware-Guay of the Broadcasting Accessibility Fund (BAF) described her lived experience with hearing loss from childhood, and the communication tools and strategies she uses in both professional and everyday contexts, including assistive technologies such as CART captioning. She outlined her background in social work and project management, as well as her experience across multiple accessibility-focused sectors, including consumer advocacy and hearing loss organizations. She noted her eight years of experience working with the BAF.
Marcia Yale, Chair of the Broadcasting Accessibility Fund (BAF) and President of the Alliance for Equality of Blind Canadians (AEBC), spoke to her longstanding involvement in accessibility and telecommunications. Drawing on her experience as a blind individual, she reflected on early media consumption prior to the availability of described video and her professional background, including over two decades at Rogers Communications. She highlighted her leadership in a national, consumer-led organization representing blind, deafblind, and partially sighted individuals, and emphasized her continued engagement with media accessibility and technology.
Gary Birch, Executive Director of the Neil Squire Society, outlined his extensive experience in assistive technology, spanning approximately 45 years. He shared his lived experience as a quadriplegic and noted his career-long focus on advancing adaptive technologies, including their application within broadcasting and communications. He referenced his involvement in accessibility-related work before the CRTC, as well as research on accessible emergency alerting systems involving diverse disability communities. He also noted his role in the early development of video relay services in Canada.
Discussion topics included best practices for employment, broadcasting, communication, built environment and assisted technologies. 
Additional List of Resources

The following are tools recommended by panel members during the consultation:

1. Employment supports for employers:      
a) Canadian Council on Rehabilitation and Work (staff training, resources for employers, job boards and pipelines for excellent candidates with disabilities) 
b) Canadian Hearing Services (hearing access-oriented training, services to ensure hearing accessibility during interviews and on the job) 
c) It appears as though Canadian Hard of Hearing Association has phased out their employment services, but they have good information on assistive tech and accommodations/management strategies for persons who live with hearing loss that could be useful for organizations looking for information on how they can make their jobs/interviews more inclusive. 
2. Resources for Usability Testing:
a) There’s a great GitHub resource that lays out step by step, Federal Guidelines on Usability Testing for persons with disabilities if any organizations wish to undertake this process themselves.
b) Knowbility offers comprehensive consultation services and user testing with a wide range of persons who live with disabilities if any organizations don’t have the bandwidth do undertake this internally. 
c) Accessibility Standards Canada published new requirements in 2023 for making buildings accessible to persons who live with a range of disabilities.

3. Communication Resources:
a) Accessibility Standards Canada Plain Language Standard Guide.
b) People First of Canada’s Guide to Inclusive In-Person Meetings

4. Feedback
Anthem has implemented various mechanisms for gathering feedback on accessibility barriers from both internal and external stakeholders. This feedback helps us identify, address, and prevent barriers while shaping future enhancements to our services. The following outlines feedback received through Hollywood Suite and Anthem’s Feedback Process Page: 
External Feedback Received:
Anthem received no external feedback between June 2025 and May 2026. 
Internal Feedback Received:
The Accessibility Committee rolled out an optional, anonymous survey to all employees. About 60% of staff responded and the majority feel comfortable coming to managers for an accommodation. We continue to reach out regularly to staff and encourage open dialogue.
Accessibility Chair:
The Anthem Accessibility Chair meets regularly with management, employees, stakeholders and peers to review progress, identify potential barriers, and discuss strategies for improvement. These meetings provide an ongoing opportunity to assess accessibility initiatives, proactively address potential concerns, and ensure that accessibility remains a priority in our operations. 
Continuous Improvement:
We value the feedback we receive from both internal and external stakeholders, as it provides us with opportunities to further improve accessibility. We will continue to monitor feedback and take proactive steps to address any barriers that arise.
5. Conclusion
Anthem remains committed to creating an inclusive and accessible environment for our stakeholders, employees, and clients. We recognize that accessibility is an ongoing journey, and we will continue to identify and address barriers in the years ahead.
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